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SUHIHT T §9d (Consumer's Surplus)
SUART &I gad &7 &2 (What is Consumer's Surplus?)
31 fohare & agd M 21 oot 7 fordhe o7 971-3 f9r S & foIg &1mo g feee & % 1,000
A T AR B TS uent o B & feahe STt ardfde ShiEd T 400 H € et ST © o Simueht
7600 (= ¥1,000-3400) T Td BHIT| ST IULHT T g9 (Consumer's Surplus) &gl ST ATd

SUNRBT bl TE = HIFd S §H & I TR &- IFd ST &9 ar&dd ¥ & 8

SUHIHT &I FId Dl GRUM BT UlduTed e Uge Wil goil—aR ga reRmat efue
(Dupuit) 7 1844 H TIT IT TAT T YR Bl IUHIHT o AT (Consumer's Rent) & ATH T THRT
Tl W ARIT A 3T Ufg Y& 'Principles of Economics' ¥ g8k oy IUNRHT &l S9d
(Consumer's Surplus) & &1 YT AT §1 UTo FIeeT o IR, T GROM &1 J&§9 ITHIT I
TR o I 8l TAIY Ik SITER $F RO & T ol & STYaRT (Buyer's Surplus) TTeg, 3ifdds

U &l

» GRYTYT (Definition)

Sfo AT 3 vreat B, "Rt ag 3 YT I SR @ B ordeT I aE] P O ST o
AT T T AR AT ¢ 3R ST 98 aT&d & T 8, Il AR 37 T T aa9d 1 Mfdes 717 B
gqdT STYRRT ol §ad del 9IIaT &l” (The excess of the price which he would be willing to
pay rather than go without the thing over that which he actually does pay is the

economic measure of this surplus satisfaction.-Dr. Marshall)

BT & weal H, "B Sl TO & bl GAR & SGN AR S gH AT BT @, 7 QI b SR B
SYNHT ol §9d ohal oIraT 81" (The difference between what we would pay and what we
have to pay is called consumer's surplus.-Penson)

A gEnR fastar st dto ARIIrE & SIHR, "$oT ISR Jod 3R $oF IuFIArar |
Ted TS 3R EaT 8l g SR T UHR &7 SMMTGFT § S SUHIHT Tl UTH 21T &, FI11oh STh! A
YITH S8 GRT TohT 7T GeT T & T4 Bl 81" (There is always a sort of gap between total

utility and total market value. This gap is in the nature of a surplus, which the consumer

gets because he receives more than he pays for.-Prof. Samuelson)

SUITHT T §9d T ATT (Measurement of Consumer's Surplus)
STHITHT T SFad T AT a Gl af =T IR &

(1) A=Y &bt 9ROTT (Marshallian Approach) @

(2) &= &t 9RO (Hicksian Approach)



STARAT SO I ARIA GRT &f T8 9RO (Marshallian Approach of Consumer's
Surplus)

UG SreRITAT Sfo ARIST A SUWRHT i S ol GROT &l AU & T01¢ TOHTTEae JUATIdT
TaveIwoT (Cardinal Utility Analysis) &7 Y& {7 81 98 RO aT&dd § oot SuAIHAr gt i
IUAFTAT & iR R ek o B
SUNRBT I ST BT STYR - FoT aAT HIHIT SUANFIAT T 3fcR (Basis of Consumer's

Surplus-Difference between Total and Marginal Utility)

AT & IR, "o SUIRHT fhelt gt a1 hHd S o fofg G grar & i sg asg &
ST T I FoT IUATHIAT UTH &Il 21" (A consumer is prepared to pay that much price for a
commoditity as is equal to its total utility - Marshall) &fa= ST fof TR Sa~T 7 et
SUIIAT 3R JHIT SATaT SUATAIAT & 3R T ¥ IR gQ SaraT AT o Tl a¥q bl SiHd Iqeht
FT JUITIAT & TR A& il dioch 3T I& I T IUAFAT & SRIR BT 8l AT ITHH]
GRT TGICT T8 TS SHIE ol AN SITaH ST bl hiFd o SXI6R Bldl &, U ged! i SudTiar
& a9 (Law of Diminishing Marginal Utility) & S8R, IUHRHT o Q7 ITHT &7 T8 Tgell
SHIAl &1 Hed SAfaH SHhIg ol qorT | M9 2ral &l 39 UHR SUHIHT HI Ugal gahredi O Udb
3Mfe9a (Surplus) UTH BT 81 Udh STMHT ThaT a¥q Bl 3T THIT WACAT ¢ o ST 918 39 3T a%]
I I oh BY H ST AT FAT USdl § 98 3T a%g ol T SUTTAIAT & SRTeR &f SI1Y1 37 Hot
SUANTIAT T HHTT STAIICAT & SR & T AT AT & Tob SUHIHT el Tohall &g el T ST arett
3T SHIE T Uee! ag TSia-T Sh1edr @IIGdT & I SIfdH gahrs I o aratl JHid SUTIAIAT ol
qorT B @rfdes SUDFaT ure el s aeq < faf e ghredl & Mot oot 39 snfdey & s &t
& ITYRBT I S el STTaT 2l 31dUd SUYHT I §Id &l THgid ged! THd ITIdT & [HI9

AT FoT JUATHIAT SR FHIT SUITAIAT o 3R TR R T 2l

<

ATAAIY (Assumptions)

SRR ol §ad &1 gia Fafafed ammaret & syl &

(i) ITANTTAT T TUFTaTIS GE=AT3M (Cardinal Numbers) H HTUT ST edT 2

(if) HeT T T IUFIFIET fRR (Constant) &1 & fondl a&g & fAeT aTeil IUFIFIAT &bt JoT & v
o @ foRaT ST Tk gl

(iti) T TG U WaT I & AATT TP G hT g WA ] (Substitute) Tel arTl ST
JT9oTT I8 © o forelT Uep ag ol SuITaT W gl a&qat & faer arell Sudifiidr &1 ura &t
PEGE]



Aot 1. IUETEAT @i Fad

(Consumer’s Surplus)
HERHW F THEAT MU/2H & #&R &ma arafas FHivd FqWET & aga
() () ()
Tl 5 2 3
5l 4 2 2
el 3 2 I
e 2 2 0
Tl 14 8 6

AT 1 38 HIIAT W §TS TS § 196 AST SASHIT BT agd I ¢l TaTT STeTqehd hl
AT TR H T 2 &, WG I8 Ueei! STSHhIH b [01Q T 5 & I AR 8, G STSHhIH b (o1 T 4 4T
T AMeTHH F AT T 3 74T AT 3MeThIH & [T T 2 T3 T QIR Bl 31T Fecl H, Tg el ST
qehaT ¢ Toh A T UgelT AT | 35 h SR, T T T 4 b SRS, AT ITSHHIH & T 3 S R
AT T TSI T T2 & SRR i IUAIAT UTH & Wl &1 I8 IR 3MSThIT T adifeh et
TSI ohl TIATT IUATFAT TAT HIHT SR 21 &7 IRI TSR T AT bl ST IUHRBT hl §ad
UTH EHTT 3T ATT FAufefad & 3 fohar ST aehar &

FoT SUGIIAT = FHIT TN FAT RIS =5+ 4 + 3+ 2= 14

ST AT FHTT IUFTAT [STIhT AT FRAT IS = 2 x 4 =T 8

SUHIHT hl dIT T4 -T 8 =% 6

IUYIHT T §9d = TU (3 MU) - PQ
[T&T, CS = IUHRHT &l §9d; TU = Gt IUATHIAT; P = SHIHd; Q = I%] I AMT; 3 = Summation (I8
Sig &1 g 8); MU = T97d Sufiral

AT SATSHHIH Dl TR SHISAT & 101Q T 14 & Bl dIR ¢ UL aT&Id H I8 T 8 <Al el 3Td: e
T UTH B aTeil SUYRRT shl dad T 14 -T 8 =% 6




